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The third issue will be on the market in June.
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% Newsletter

Dear Sir or Madam:

I would like to thank you again for your great support to {Chronos¥
) which help usto stay firmly in number 1 among al imported watch
magazines through CNP I/E Co. , not only with highest imported copy
number per issue but aso with reputation gained on the market. CNP 1/
E Co. is so confident on {Chronos¥-32) that they are taking care of all
subscription right after our 2nd. issue.
During recent watch show in Basel & Geneva, (Chronos F-3)» has
made successful appearance on Ebner Verlag booth. Our publisher Mr.
Martin Metzger and me myself have also visited many brandsto present
our latest issue ({Chronos F-3¢» No.2, Basel & Geneva Preview ).
Recently | have talked with some of our clients and partners to collect
feedback or concerns. I'm answering four most common questions here
below:
1, Is {ChronosFZ) being sold on newsstand? Any ex-
ampleson whereit could be bought?
—— {Chronos F-3&)» isfully circulated on newsstand in Shanghai.
Beijing. Guangzhou. Dalian. Shenyang. Harbin, Chengdu. Chongging
and surrounding area. Since the positioning of {Chronos-3%) is very
high end and professional, we keep our focus on higher standard retail
points such as chain book stores, 24hour superstores etc. For examplein
Shanghai, we are presented in subway newsstands, Jifeng Chain Book
Stores, All Days 24hour Superstores.
In the meantime, CNP I/E Co. Shanghai Branch has taken care of all
subscriptions from April 2005 (see detail on our Masthead page), the
subscription rate is climbing up quickly.
2, Do you have detail readers’ profile? Any reaction from
readers?
The feedback profileis being collected now and the analyze for the first
issueisin process which could befinished in 3-4 weeks. Asthe readers’
feedback and letters are increased tremendously, a more detailed readers
analyze report would be made in September 2005 and will be announced
right after.
Most of our readers regarded ¢ Chronos¥-3 ) as the most serious, high
end, technical oriented watch magazine in the market. Message from
CNP I/E Co. Shanghai Branch showed that as soon as they took over
subscription, ¢Chronos F-%)» becameimmediately the hottest watch
title in their subscription department, there was a great tendency for
subscribers of other watch magazines asked for shifting to{Chronos¥
Z%). They fully believed that by the end of 2005, (Chronos J-3)
e would betheleader on subscription among al| imported watch magazines.
«Chronos F&) FRIESHERRES. 3, Do you have any main topic for each issue? Do you intend
«Chronos %) in Basel and Geneva. to cooperate with brand on cover story?
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Readers' letters from all over China.

RERBREELEZH,

Feedback results will be carefully analyzed.

We do have main topic for each issue: 2005/4(August issue) is a Sports
Watch Special; 2005/5(October issue) is a Buying Guide (Catalogue
issue); 2005/6(December issue) isayear-end issue with complimentary
ladies watch and jewelry special Mytime. Both Buying Guide and
Mytime are very first pioneer topicsin local market.

The content of {Chronos¥-3) isfully independent. Our cover policy
in 2005 will be consisted on watch comparison stories which pictures
were made by ourselves. We are willing to cooperate with brandsin any
possible approaches but also need to keep content to be independent and
neutral.

4, Does {Chronos FZ)» have any marketing activities?
Marketing activitieswill be our next priority and we areinterested injoin
activities of our clients to achieve mutual support effect. Our current
marketing projects including:

——reinforce our client service on providing free copies to clients’
boutiques and flagship storesin China.

——Ccooperation with other high-end media on offering them technical
support to their watch and jewelry sections, in the meantime widely
extend readership of our contentsto give our clients extravalue besides
of advertising in {Chronos F-%).Some of our clients have already
experienced thisextravaluein our recent cooperation with Design, alocal
high end life style magazine.

—— participate into marketing activities with other brands. ¢Chronos
TF-3F£) is exclusive media partner with Audi Forum (Beijing), Audi
Media Centre (Shanghai) and Audi Brand Campaignsin July and August
2005 (Beijing, Shanghai, Guangzhou).

Asatradition of {Chronos -3, | myself will write this Newsl etter
every two monthsto answer al questionsfrom clientsand partnersaswell
asannounce current status, circulation detail breakdown. If anyone of you
should have any concerns, please contact to me freely and | will be
pleased to answer personally or on the next Newsletter of {Chronos¥-
%) inearly August.

Thank you again for your support!
Sincerely yours,

Zhixiang Ding

Chronos China

Ebner Verlag GmbH

Tel: +86-21-63603069

Fax: +86-21-63603070
Email: ding@chronos-china.cn




